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Why Home Field Advantage Doesn't Matter For Sports Law 

By John Kennedy 

Law360, New York (August 7, 2015, 2:01 PM ET) -- New York and Los Angeles may jump to mind when 
thinking about major sports markets, but experts say that law firms don't need to position their sports 
practices alongside professional teams or leagues in order to be successful. 
 
"You do not need to be in New York or Los Angeles to have a successful sports practice," Denis Braham, 
co-chair of Winstead PC's sports business and public venues industry group, said. "You just have to have 
the right team of experts who know the business of sports." 
 
Winstead, a Texas-based firm whose major practices include energy, environmental, health care, 
intellectual property and real estate law, first ventured into sports law as counsel for the first privately 
operated municipal basketball arena in the country, Braham said. 
 
The firm has since developed a sophisticated sports practice and has taken part in deals involving 
Yankee Stadium; MetLife Stadium, home of the New York Giants and Jets; the Canadian Football League; 
and the World Cup, he said, adding that it didn't matter to these out-of-state and international clients 
that Winstead is based in Texas. 
 
"The fact that we weren't in New York or Los Angeles didn't matter — they came to us for our subject 
matter expertise," Braham said. 
 
Because sports-related legal issues are often national or international in scope, having a geographic 
presence in a particular city or state can be irrelevant, especially with recent technological advances that 
have made it possible to work from anywhere. 
 
"Intellectual property and employment law are two areas of law that arise perhaps the most often in 
sports law, and the largely federal nature of those practice areas only supports the conclusion that 
geography does not matter," said Amie Peele Carter, a Faegre Baker Daniels partner who focuses on 
intellectual property and sports. 
 
Arbitration, an important process in determining the salaries of professional athletes, occurs "all over 
the place," according to Jeffrey L. Kessler, co-chair of Winston & Strawn LLP's sports practice, who says 
that "it doesn't really matter" where a sports practice is based. 
 
"It's all just a practice of money," Kessler says. "There's a direct line between legal work and money." 
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That line is most evident when it comes to sports industry transactions, says Peter Zern, a Covington & 
Burling LLP partner who handles such deals. Much of his work falls under finance, mergers and 
acquisitions and media and commercials, and while he's based in Washington, D.C., Zern noted that he 
doesn't have any local clients. 
 
Part of the reason that money plays such a prominent role in sports law is because most major sports 
transactions involve such high values that investment bankers are almost always required, said David 
Eisman, a Skadden Arps Slate Meagher & Flom LLP partner who handles mergers and acquisitions in the 
firm's media and entertainment group. 
 
While this need drives clients to larger cites with investment banks, like Los Angeles, where Eisman 
works, he says that "there's not a magic city," and there's no concrete reason a sports practice needs to 
be based near a city to handle deals. 
 
That's not to say that a sports law practice doesn't gain any advantage from its location. 
 
In Los Angeles, a major financial center rife with investment bankers and "lots of ultra-high net worth 
people," many sports transactions there tend to pull lawyers from nearby firms, Eisman says. 
 
Having a base in Washington, D.C., can also be a selling point for some clients because of its proximity to 
the federal government, Zern says. Covington's D.C. office, for example, has lawyers experienced in 
regulatory work who can offer focused assistance when sports clients are dealing with agencies like 
the Federal Trade Commission, he says. 
 
New York City is home to a number of professional leagues and player unions, which Kessler says 
benefits his practice because it provides a local contact network that's easy to meet and communicate 
with without much travel. 
 
Likewise, working in Indianapolis, a city with a dynamic sports presence — it's home to the National 
Collegiate Athletic Association — and a strong sports and entertainment law society at Indiana 
University's Robert H. McKinney School of Law only helps enhance opportunity, Carter says. 
 
"Being able to interact with other sports industry professionals on a daily basis helps to create a robust 
and effective sports law practice," she said. 
 
But far from the financial hubs on the East and West coasts, Winstead's Texas offices gain a competitive 
advantage because they don't have the overhead of firms based in large metropolitan areas, Braham 
says. While he practices out of the Lone Star State, he says he's not limited to Houston and Dallas. 
 
“We don’t come from the mindset that we come from the big city and we’re going to tell you how to do 
things. We come from expertise in sports,” Braham said. “Texas is a pretty good place to be.” 
 
--Editing by Patricia K. Cole. 
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